

http://www.eurosima.com/
http://www.corepowerasia.com/
http://www.outdoorsportsvalley.org/presentation.html
http://www.worldsnowboardfederation.org/
http://www.snowsports.org/
http://www.facebook.com/pages/World-Snowboard-DAY/155204107831564
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A perfect way to participate in a project

combining sport, snowboard values and
environmental awareness.







PRESS Press coverage

100+ articles appeared in the international, national, local, specialized and
free press every year between 2006 and 2010.

Advertising coverage

260 000+ copies which represents 1 100 000 potential readers, and
50 000 €in ad spin-offs in 2010.

RADIO

Multiple radio reports and interviews : NRJ (France), MR1 Kossuth Radio (Serbia),
Rouge FM (Switzerland), Radio Catania (Italy), Radio Afera (Poland)...
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2N ‘\ Nearly 30 TV reports worldwide: ATV ( Autstria), ShowTV
(Canada), Lietuvos Ryto (Lithuania), Peblica TV (Moldavia),

Novy TV (Ukraine)

20 000+ monthly visits on www.world-snowboard-day.com.

About 860 000+ results currently on Google (“World Snowboard
Day”), and as high as 2 million results during the 2010 winter.
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Support snowboarding and contribute to its development worldwide.

Expand your communication with :
- A young target audience, under 30 years old, opinion leaders
- A snowboarding event with a high onsite promotion

- A huge media impact : radio, TV, Internet and press coverage

Your logo on the World Snowboard Day website, www.world-snowboard-day.com (20 000+
monthly visits) with a link to your website.
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- Distribution of the World Snowboard Day visual before the event (a
full page color advert).

- Written coverage of the event before and after World Snowboard Day .
- Post-event coverage with photographs.

- Online advertising on your website (web banner, news, photographs,
video...).



www.world-snowboard-day.com


http://www.facebook.com/pages/World-Snowboard-DAY/155204107831564

